
4

Case Study
Increase Script Lift 33% Through Programmatic 

Activation of Priority HCPs 

Visit swoop.com to learn more about Swoop Agents

Drug Class/Indication : Melanoma

Campaign Outcome

33% 
Script lift

81
New-to-brand starts

35:1
ROI

$2M
Incremental lifetime patient value

Brand Challenge

A pharmaceutical brand wanted to 
engage priority physicians to 
increase brand awareness within 
the competitive melanoma 
marketplace.

Solution

Swoop built a highly targeted 
HCP audience to deliver efficacy 
messaging to physicians while 
they consumed compliant, non-
endemic content.
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